Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
CHICAGO, WASHINGTON, DC,
SEATTLE-TACOMA and PHOENIX
DMA P18+ who Played
MULTIPLAYER ONLINE BATTLE
GAMES [(MOBA) in the past 30
days as of March 31, 2026.

A

B ik

Tencent Games

== Vanguard BlackRock

/'u A -',”

e =USA

_'.:s%%.esz. =WDC

e+ ™ SER

e+ © PHK

P18+
Hubbard:

media that connects

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)




18.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 36.2 years old
(25.8% younger than average) and have a $102,262 (12.8% lower than average) annual household income.
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8.4% or 643,800 of CHI DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 36. years old
(25.6% younger than average) and have a $101,116 (10.1% lower than average) annual household income.
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8.9% or 514,475 of WDC DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 35.6 years old
(25.8% younger than average) and have a $125,433 (10.% lower than average) annual household income.
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8.9% or 405,739 of SEA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 36.9 years old
(23.5% younger than average) and have a $121,006 (6.% lower than average) annual household income.
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11.1% or 536,104 of PHX DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 35.7 years old
(27.1% younger than average) and have a $82,270 (23.2% lower than average) annual household income.
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 21.6% less likely to

be a college graduate, 13.8% more likely to work full-time, 22.9% less likely to be married, 45.2% more
likely to be a parent of 1 or more children under 1
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8.4% or 643,800 of CHI DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 10.6% less likely to
be a college graduate, 20.% more likely to work full-time, 28.% less likely to be married, 62.8% more

likely to be a parent of 1 or more children under 18.
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8.9% or 514,475 of WDC DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 27.5% less likely to

be a college graduate, 3.% more likely to work full-time, 19.1% less likely to be married, 20.8% more

likely to be a parent of 1 or more children under 18.
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Employment: Adults 18 or older

8.9% or 405,739 of SEA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 22.7% less likely to
be a college graduate, 1.3% more likely to work full-time, 18.6% less likely to be married, 14.6% more

likely to be a parent of 1 or more children under 18
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11.1% or 536,104 of PHX DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days!
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 27.7% less likely to

be a college graduate, 20.7% more likely to work full-time, 27.2% less likely to be married, 72.9% more
likely to be a parent of 1 or more children under 1
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8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 29.6% less likely to

own their home, 2.5% more likely to own a lower valued home, 11.9% less likely to have a single-family
home, 5.% more likely to have a dog.
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: 8.4% or 643,800 of CHI DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.

Ay Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 31.5% less likely to
LEA UE < own their home, 10.8% more likely to own a lower valued home, 12.2% less likely to have a single-family
LEGENDS home, 5.5% more likely to have a dog.
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| 8.9% or 514,475 of WDC DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 23.7% less likely to

own their home, 8.1% more likely to own a higher valued home, 19.% less likely to have a single-family
home, .7% less likely to have a dog.
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8.9% or 405,739 of SEA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 37.% less likely to

own their home, 4.% more likely to own a higher valued home, .7% less likely to have a single-family
home, 3.6% more likely to have a dog.
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.Qy/' A ) . 11.1% or 536,104 of PHX DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.

K A ) Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 39.7% less likely to
LEAGUE" 5 own their home, 16.8% more likely to own a lower valued home, 15.3% less likely to have a single-family
LEGENDS ' ' home, .7% less likely to have a dog.
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8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 44.6% more likely to
look up D-I-Y advice online, 16.4% less likely to always vote in local elections, .9% more likely to belong to

a gym, 3.4% more likely to fly domestic past
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8.4% or 643,800 of CHI DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 63.5% more likely to
look up D-I-Y advice online, 27.7% less likely to always vote in local elections, 4.1% more likely to belong to

a gym, 2.2% more likely to fly domestic pas
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8.9% or 514,475 of WDC DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 44.4% more likely to
look up D-I-Y advice online, 18.2% less likely to always vote in local elections, 17.7% more likely to belong
to a gym, 14.% more likely to fly domestic pa
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8.9% or 405,739 of SEA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 32.7% more likely to
look up D-1-Y advice online, 7.8% less likely to always vote in local elections, 11.4% more likely to belong to
a gym, 5.4% more likely to fly domestic pas
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11.1% or 536,104 of PHX DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 44.6% more likely to
look up D-I-Y advice online, 8.% less likely to always vote in local elections, 20.8% less likely to belong to a

gym, 3.7% more likely to fly domestic past

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

a7.6%)
| I i

kthhLthLh T s
Statewide fectans: —

Political Activity: Adults 18 or older

Democrat/Lean  Republican / Lean Independent / None
Democrat Republican of These

Registered to Vote
(In District of Residence)

Presidential Elections: Always

| Elections:

Health Redpes/ Restaurant  Do-it-Yourse¥ Online Phone  Medical Home/ Fitness/Diet  Apparel/ jobsSearch/ Religion/ Take Online  Education  Genealogy Career tlecwronk  Photography Homework  Parenting/
Information l::-;:l;:;g "l::;n‘nf Advice ITI;:::,::" I;::::“l" Garden Ideas Information Beauty ideas Postresume  Spirituality Classes (:::::‘ Development Anwite: ::::n: (v:n;;:rw Family Advice Localffmms:.ﬁlwcys
brmtine bty wel Local Elections: Sometimes
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days uPHX # who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days PHX

(S
@ﬂﬁm-&'o past 12-months Active Lifestyle Activites: Adults 18 or older

ii

ihﬂﬂhhh
Bl el o P v

\M Past 12-months Domestic Airline Trips: Adults 18 or older

3 rips <
) 2.0%
4trips FEANAT
: 5.2% Flew Domestic past year:
10+ trips  prReEn 5.5% Aug. # Domestic Flights:

Ba%

Gilling-  Gandening lawnCare Swimming  Bicyding Miking - volunteer  Belongto camping Jogging - Sewing - Sowling Gmuphmm Fishing Basketball Yoga- Pdates  Adul Followa Boating  Competitive Caregiverof  Socc Football Tennis Softball - Organized Hunting  Snow Skiing -
Outdoor  ([Flowersor Backpacking ~ Work  Health Clubor Running Crafts Continuing  Weight Lass Videa Gaming Aging Parent Baseball  Road Race Snowboarding
Cooking  Vegetables) Gym Edwation  Program or Relative 5%,
Marathon,
m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mPHX el
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 228

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



Past 30-days QSR Users: Adults 18 or older

16. 3%
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# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
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mUSA
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8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 3.6% more likely to
use QSRs past mo., .6% less likely to use Sit-Down Restaurants past mo., 15.2% more likely to use Casinos

past yr., 32.2% more likely to smoke cigarettes.
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Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
71.0% 71.5%

Drank Past 30-days. Adults 18 or older

112,360,680 41.1%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer

Domestic Light Beer

Microbrew / Craft Beer

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Hon: tmkan oees: ool wings/  Bagel/ steskhouse Upscale seafood
Burgers [ Do/
Sports Bar  Bakery

magan

l:nllm m

= who Played MULTIPLAYER ONUINE BATTLE GAMES past 30 days musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Play (AT 26.6%
19.9%

W 54,331,216

Past 12 months Casmo Activities: Adults 18 or older

27.7%
31,585, 584 11 5%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert 36.1%

Sports Betting

3.4%
 2.4%

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i / Cannabis Cigarettes

Qual Intab

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mUSA

1,889
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Past 30-days QSR Users: Adults 18 or older

1 time

2 times

3 times

12

2%

4 times
5 times

6-9times 17 3%

10times or more

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Total Monthly QSR Users:
85.1%

mCHI

Avg. Monthly QSR Meals:

84.3%

8.4% or 643,800 of CHI DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 1.% more likely to use
QSRs past mo., 5.3% more likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos past

yr., 58.2% more likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6 -9 times

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

10times or more

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
hly Sit-Down R

Total M

u CHI

Users:  Avg. Monthly Sit-Down R ant Meals:

Drank Past 30-days. Adults 18 or o!der

Liquor

3,365,468

Any Type of Beer 3,350,678

Wine

2,661,877 34.8%

Imported Beer 255,305 29.5%

Domestic Regular Beer POALE18 25 7%

Domestic Light Beer

- ¥

: 9.1% i
Microbrew / Craft Beer 9.8% i
» who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days uCHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Tabl

295

Top-10 Cuisines: Adults 18 or older

(Sit- iﬂ‘m-umrm- Used Past 30-days)
Pz

wings/ Bagel/ upscale steakhouss Seafood
Burgers{  Donut/

Sports Bar  Bakery

Shloece: | 00l s magan

l:nllm m

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days uCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Play 32.0%

ait 1,679, 594 22.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

e Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert
Upscale Restaurant

Sports Betting

Spa

Other Gambling

w who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

CHI
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24.7%
861,587 11.3% |
e 5
430,768 5.6%
— 9.5%
398,107
o
M 2.0%

31.6%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

Cigarettes

mCHI

i / Cannabis Vape

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days =CHI

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



LEAGUE
LEGENDS

2 times

3 times

4 times

5 times

6-9times

10 times or more

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days. mWDC

Total Monthly QSR Users: Avg. Monthly QSR Meals:
84.5%

82.1%

past yr., 3.6% less likely to smoke cigarettes.

8.9% or 514,475 of WDC DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 2.8% more likely to
use QSRs past mo., 4.4% more likely to use Sit-Down Restaurants past mo., 39.7% more likely to use Casinos

. 1time

2 times

3 times 12.5%

4 times
5 times 8.0%
6 -9 times 6.7%

10 times or more

4%
m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Users:
71.6%

hly Sit-Down R
74.8%

Total M

Drank Past 30-days. Adults 18 or o!der
tiauor
Ay Type o Beer
wine
imported Beer
Domestc Regiar Beer
Domesti Light Bea -V
Microbrew / Craft Beer 10.596 i

BWDC

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

MA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines  gwrorpr

14.8%

20.0%

Table Games (Craps, Poker, etc.) S% 941

Bar / Nightclub

p——
——
-t

W 5.6%
Other Gambling m 9%

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

v
°
11

524

wDc Di
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29.3%

hs: Yes

Casinos visited past 12

= WDC

mWDC

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Avg. Monthly Sit-Down Restaurant Meals:

-

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese Pz Mexican  Cofles  Malan n.w steskhouse Upscale  Wings/  Seafood
House | Burgers /
sports sar

Coffee ar nlyy
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mWDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who ONLINE. 31.3%

25.4%

Yl 1,468,075

Used Past 30-days: Adults 18 or older

Cigarettes Vape

/ Cannabis

w who Played MULTIPLAYER ONUNE BATTLE GAMES past 30 days =WoC

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



KX

LEAGUE®:
LEGENDS

Past 30-days QSR Users: Adults 18 or older
_m

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
82.0% 79.2%

1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

ESEA

past yr., 7.2% less likely to smoke cigarettes.

8.9% or 405,739 of SEA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 3.6% more likely to
use QSRs past mo., .9% more likely to use Sit-Down Restaurants past mo., 5.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. .

1time 17.0%

2 times

16.4%

3 times

10.9%

4 times 3.6%

5 times 5. 3%

6 -9 times 5.6%

10times or more

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days = SEA
Total Monthly Sit-Down Re Users:  Avg. A hly Sit-Down Re ant Meals:
68.7% 68.1%

Drank Past 30-days. Adults 18 or older

41.8%

23 3%
sm 467 21.2%

Liquor
Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer

- ¥

A—— y
# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days WSEA

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

r.nm

Sow!  wiapf, \pucin seafood Steakhouss
Donut/ Burgers
Bakery spmsn.

Mexican chinese  mafan

l:llln m

= who Played MULTIPLAYER ONUNE BATTLE GAMES past 30 days. mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who 17.9%
18.7%

y TIPLAYER GAMES...

LZW 857,401

Past 12 months Casmo Activities: Adults 18 or older

1,296,980 28.3%
531 379 11.6%

Slot Machines
Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

_ 8%
5.8%

2.4
L 2.3%

Stage Show / Concert
Sports Betting

Spa

1801304

Other Gambling

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

%

Cigarettes

2.0%
: L5%
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

mSEA
294

SEA
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/ Cannabis

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



LEAGUES
LEGENDS

Past 30-days QSR Users: Adults 18 or older

4 times
5 times
6-9times

10times or more

Total Monthly QSR Users:
90.1%

1time

3times

10.0%

84.5%

16.8%

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Avg. Monthly QSR Meals:

11.1% or 536,104 of PHX DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 6.6% more likely to
use QSRs past mo., 6.4% less likely to use Sit-Down Restaurants past mo., 8.5% more likely to use Casinos

past yr., 44.5% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

17.5%

2 times
3 times
4 times
5 times
6 -9 times

10 times or more
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days HPHX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

- - “

Drank Past 30 days. Adults 18 or older

Any Type of Beer
Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

2,031,356

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

DMA

Scarborough R1 2026: Feb25-Feb26

42.2%

PHX

Qual Intab

Top-10 Cuisines: Adults 18 or older

lmvm Restaurants Used Past 30-days)
‘Mexican Pz .

Chinese

| il s

mafan steakhouse wings/ Bagel/ Upscale  Seafood
Burgers{  Donut/

spors Bar  Bakery

:am

mlm m

vh TIPLAYER TE PHX

30 days
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Played MULTIPLAYER ONLINE BATTLE GAMES... EIBISTONIII  22.1%

LU 837,313 17.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 59.5%
647,857 13.4%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Sports Betting 49.4%

Stage Show / Concert

e
378,689 i
4.1%
: 3.1%

11.7%

Other Gambling

2,380,744

Spa Casinos visited past 12 months: Yes

2.5%
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

m PHX

228

PHX
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 10.8% less likely to

have a 401K, .6% more likely to have an Auto Loan, 8.6% less likely to Invest/Trade Stocks Online, 6.2% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
032,171 36.6%
Stocks or Stock Options
Mutual Funds 17.5%
Money Market Funds M ek
Bonds 10.0%

Other (Crypto / NFTs / Metals, etc.)

IRA (Individual Retirement Account)

4% 7.4% 6.6%
= 30% 1% 35 44%

. SIEE 7.3% e e o e oo ! o ra e n
529 Plan / College Savings Plan 8.0% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
'_ = : Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
387,99%.7% Account Mortgage Loan or Home
Second Home or Real Estate Property 7.4% Equity toan
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mUSA ® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days H USA

Professional Services Used*: Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 53,434,833 19.6%
Financial Planner 12 e

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

3,257 2.9%
20,896,912
: 59 3.4%
Real Estate Agent e
he ERE 3.3%

. 1%
3.1%

Estate Planning

DebitCard  Venmo  MasterCard  ApplePay  CashApp  GooglePay American  Discover  Store Credit SquareCash  Facebook  Samsung Pay

) B5% (*Past 12 Months)
Divorce / Family Attormey E’ 0.9% Express Card Messenger
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days HUSA ¥ who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days HUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,889
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



8.4% or 643,800 of CHI DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 11.6% less likely to
have a 401K, 15.7% more likely to have an Auto Loan, 26.9% more likely to Invest/Trade Stocks Online, 10.5%
more likely to pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) 5 57 SR
Stocks or Stock Options
Mutual Funds M 18.2%
Money Market Funds O'O;_m
Bonds 11.0%

Other (Crypto / NFTs / Metals, etc.) M%

55%  4.3% 4.1% a0 3.0%

= % | < a0 coo —_— asen TR
529 Plan / College Savings Plan 7.5% Checking Debitor ATM  Savings  CreditCard  Online Autoloan Certificates of ~ Money  Studentloan Personal Loan Refinanced  Home
Account card Account Banking Deposit (CDs)  Market Home Improvement
28,352 4.4% Account Mortgage Loan or Home
Second Home or Real Estate Property 8% Eqity Loan
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ECHI

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mCHI
Professional Services Used *: Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older

Ertmeisii
it ey
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) .
Estate Planning h 2.8%
Real Estate Agent m%;‘m‘

9.2%

o

po— (*Past 12 Months) Zelle DebitCard  Venmo  MasterCard ApplePay GooglePay CashApp  Discover StoreCredit American  Square Cash  Facebook —Samsung Pay
Divorce / Family Attormey E Card Express Messenger
% who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ECHI % who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ECHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 295
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



8.9% or 514,475 of WDC DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 18.9% less likely to

have a 401K, 6.7% more likely to have an Auto Loan, 21.4% less likely to Invest/Trade Stocks Online, 2.2%
more likely to pay with their Debit Card.

E“ﬁ?‘mwest*me'm.'s Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401KPlan b 38,001

IRA (Individual Retirement Account)

2‘ 98
Stocks or Stock Options
Mutual Funds 18.4%
Money Market Funds 15.4%
529 Plan / College Savings Plan 'sﬁ_ﬁ

Other (Crypto / NFTs / Metals, etc.) K

o " e A o 2oz
9%
Bonds & 0.9% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Market  Deposit (CDs) Home Improvement
0,812 7.2% Account Mortgage Loan or Home
Second Home or Real Estate Property 5.0% Eqity Loan
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mWDC

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mWDC
Professional Services Used*: Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 1,099,896 T 19.0% y

Online investing / Stock Trading

931,403 16.1%

Financial Planner

8.7%

Al it
ccountan 2.6%

495,716
Insurance Agent at a Local Office (not online) i Lok
243,301 a3%
2.4%
Real Estate Agent & 2.9%
i 1.2%
s =

3359

17.8%
12.9% 10.4% 10.3%
_ - ﬂ

1.1% (*Past 12 Months) GooglePay  American Discover  Store Credit Square Cash SamsungPay Facebook
Divorce / Family Attormey rn.m Express card Messenger
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ®mWDC ¥ who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ®EWDC

wocC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 524
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8.9% or 405,739 of SEA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.

Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 2.8% less likely to have
Dl a 401K, 1.4% more likely to have an Auto Loan, 16.3% less likely to Invest/Trade Stocks Online, 13.2% less

LEG EN likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
IRA (Individual Retirement Account)
Stocks or Stock Options

17.4%
20.6%

12.1%
Money Market Funds M 16.5%
7.6%
Bonds FETPTTN s.0x

Mutual Funds

Other (Crypto / NFTs / Metals, etc.) ﬁ;’; - 23% TN S BT% B i
Second Home or Real Estate Property '5:595 Chechng Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBill  Home Autoloan  Certificates of Studentloan Refinanced Personal Loan  Home
N Account card Account Banking Banking Paying Mortgage Deposit (CDs) Home Improvement
529 Plan / College Savings Plan 39:%2?‘ Mortgage l:::;';":e
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSEA = who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days WSEA

Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

z 1%
Insurance Agent at a Local Office (not online) 57%
" 12,6800 3.1%
Estate Pla =
e o
2.6%
Real Estate Agent & 2

= 0.8% (*Past 12 Months) VISA PayPal Venmo Zelle Debit Card  MasterCard N:mle?ay GooglePay CashApp  American Store Credit  Discover  Square Cash  Facebook sarrmnghy

Divorce / Family Attorney 19% Express Card Messenger
# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSEA ¥ who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days M SEA

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 294
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11.1% or 536,104 of PHX DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 1.6% less likely to have

a 401K, 9.9% less likely to have an Auto Loan, 44.1% less likely to Invest/Trade Stocks Online, 7.4% more likely
to pay with their Debit Card.

ﬁﬂlnvestments Owned: Adults 18 or older

401K Plan 41.0%

IRA (Individual Retirement Account)

Stocks or Stock Options

1,086, 953 22.6%
13.1%
ﬁ 12.0%
59.1%
8.7%
BI04%
363,060 7.5%
oan7%
7.4%

Mutual Funds

Money Market Funds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)

Bonds

529 Plan / College Savings Plan Ea;;%

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days W PHX

Financial Services Has and/or Uses: Adults 18 or older

1.0% 3.9% 10% 3.7%
., o 2 L 1570 o JEPE .. ..o PR ..., |
Checluru Debit or ATM Credit Card Online Mobile Online Bill Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Banking Banking Paying Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

B PHX

Professional Services Used * Adults 18 or older

Tax Preparation Service 931 771 19.3%
706,508 16.5%

Financial Planner

Online Investing / Stock Trading

Al it
ccountan 73%

Insurance Agent at a Local Office (not online)

ﬁzl%
h
155 vry] 3.4%

| n0.0%
.

0.0%
B o9

% who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

7.0%

Real Estate Agent 3.1%

Estate Planning

N (*Past 12 Months)
Divorce / Family Attormey

W PHX

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 228
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|m'Past 3-Months Payment Methods Used: Adults 18 or older

Facebook  Samsung Pay

Google Pay Discover

Cash App

DebitCard  Venmo  MasterCard  Apple Pay

Paypal

American  Store Credit Square Cash
Express Card Messenger
¥ who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days M PHX

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)
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“Games, Activities,Shopping”

P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)

LEAGUE=",
LEGENDS

OELTA Fl:“_\.éEimes - first person shooter

35,041,865

Games - fantasy/role-playing

Read books

87,761,026

Games - sports/simulation greiymetce Ty

Shopped for desktop or laptop

68,876,801
Used a PlayStation, Xbox, etc. ‘ '

Read comics 36,058,706

Shopped for monitor, mouse,... 1%'2‘34’3"'

Used a Pizza Restaurant

75,467,457

27.6%

Used Grubhub, Uber Eats, etc. aeigirs

Shopped: GameStop

22,533,988

Shopped for (VR) headset

8,271, X
¥ P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)

USA DMA ScarboroughR1 2008 e (%tur;ﬁ['ggm?gggpes Flayed. Acusities; ShOpNE PEta0 das)

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e a . al for Anything =
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Wl "Games, Activities,Shopping"
lEAGUE” EITITI®

LEGENDS

P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)

‘O _—
H ONJO Igames-fantasylrole-pl.‘aying 1,.3(:555:8'7‘9‘_
KINGS Read books

2,472,659
Games - first person shooter 1.030.254
Games - sports/simulation

Read comics 756,846

Shopped for desktop or laptop 1?"501-'525'
Used a PlayStation, Xbox, etc. 2'1'43;’51'0

Used a Pizza Restaurant 128
Used Grubhub, Uber Eats, etc.

Shopped for monitor, mouse, ... phlZad - 26.59 e | = Ve
Shopped for (VR) headset phdGig28 18.1% CHICAGO

Shopped: GameStop

= P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)
M P18+ CHICAGO (Other Game Types Played, Activities, Shopping past 30 days)
CHICAGO DMA Scarborough RJ 2026: Feb25-Feb26 Qual Intab: 295 * Share of Everything
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LEGENDS P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)

A Games - first person shooter
DELTA FORCE

Games - fantasy/role-playing

Read books

Shopped for desktop or laptop

Games - sports/simulation
Shopped for monitor, mouse,...

Used a PlayStation, Xbox, etc.

Used Grubhub, Uber Eats, etc.

Read comics

Used a Pizza Restaurant

Shopped: GameStop

WASHINGTON, DC
Shopped for (VR) headset F

# P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)

W P18+ WASHINGTON, DC (Other Game Types Played Activities, Shopping past 30 days)
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LEGENDS | P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)
@Games - fantasy/role-playing 0.8%

HONOR_
“KINGSgames - first person shooter

| 17.5%

Used a PlayStation, Xbox, etc.
Shopped for desktop or laptop
Read books

Games - sports/simulation

Shopped for monitor,...

Used a Pizza Restaurant 1124968

Read comics TR

Used Grubhub, Uber Eats, etc. T

SEATTLE-TACOMA

Shopped: GameStop

Shopped for (VR) headset T

= P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)

B P18+ SEATTLE-TACOMA (Other Game Types Played, Activities, Shopping past 30 days)
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LEGENDS. P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)

zgs Games - first person shooter
DELTA FORCE

Games - fantasy/role-playing

13.9%

Read books

Shopped for desktop or laptop

Used a PlayStation, Xbox, etc.

Games - sports/simulation
Shopped for monitor, mouse,...

Read comics

Used a Pizza Restaurant

Used Grubhub, Uber Eats, etc.

Shopped for (VR) headset

Shopped: GameStop

m P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)

Hm P18+ PHOENIX (Other Game Types Played, Activities, Shopping past 30 days)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qual Intab: 228 * Share of Everything
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- S Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 19
4o
< ;= ) hours, 16 minutes and 27 seconds each week with All Forms of Media.

c r 73.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 7 hours and 9 minutes each|
L »’GEN IO week listening to All Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

e 57.0%

who Played MULTIPLAYER usA
ONLINEBATILE GAMES past 30
days

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days m USA
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B Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 21
LE GUE > E : hours, 23 minutes and 27 seconds each week with All Forms of Media.
c r' o — 69.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 50 minutes
L -GEN o each week listening to All Local AM/FM Radio, representing 6.8% of total time spent with all forms of Media.

weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
71:15:15
Concurrent
usoge %: 55.8%
who Played MULTIPLAYER CHI
ONUNEBATTLE GAMES past 30
% of Total days

Weekly H:M:

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days H CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 295 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 Hubbar Shar‘fe ofA Ev;‘r*_ything
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 17
hours, 9 minutes and 5 seconds each week with All Forms of Media.

74.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 21 minutes
each week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

64:32:46
e 60.0%
WDC

who Played MULTIPLAYER
ONLINE BATTLE GAMES past 30
days

44,798 1%

e

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mWDC

woc DMA Searborough R1 2026: Mar25-Mar26 Qual intab 524

WASHINGTON, DC ~ DMA  Scarborough R1 2026: Mar25-Mar26 ~ Qual Intab 5,703 Hubba d Sharesaf. E“E'_‘:.Vt“i"‘!
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 17
hours, 16 minutes and 1 seconds each week with All Forms of Media.
67.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 47 minutes
each week listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Weekly
Reoch %:

Adults 18 or older
s D T
ol 62.7%
who Played MULTIPLAYER SEA
ONLINE BATTLE GAMES past 30
3% of Total days
Weekly H:M:

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days B SEA
SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 294 SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887 Hubbq rd Share of Everything
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 20
hours, 12 minutes and 23 seconds each week with All Forms of Media.

73.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 8 hours and 0 minutes each
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Aduits 18 or older
68:03:22
Concurrent
usage %: 57.0%
who Played MULTIPLAYER PHX
ONLINE BATTLE GAMES past 30
days
% of Total
Weekly H:M:

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days H PHX
PHX  DMA  Scarborough R12026: Feb25-Feb26 Qual Intab 228 PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 2,406 Hubba d Share of Everything
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 17
hours, 58 minutes and 37 seconds each week with All Forms of Ad-Supported Media.

71.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

53:15:16
Concurrel
usage 59.3%
usa

who Played MULTIPLAYER
ONLINEBATTLE GAMES
% a{m:rm past 30 days

Avg. Weekly
Hours:Minutes:

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days m USA
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 19
hours, 39 minutes and 29 seconds each week with All Forms of Ad-Supported Media.

66.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 4 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

54:18:00

Concurre)

usage 57.6%
who Played MULTIPLAYER CHI

% of Total 66.5%

Weekly H:M:

ONLINE BATTLE GAMES
past 30 days

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 295 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 HU bbo rd
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 16
hours, 11 minutes and 50 seconds each week with All Forms of Ad-Supported Media.
72.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 5 hours and 54 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

47:34:09
Concurrel
usage 64.3%
woc

who Played MULTIPLAYER
ONLINE BATTLE GAMES
past 30 days

Weekly
Reach %:

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mWDC

woc DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 524 WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 5, @ HUbe Share of Everything
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 17
hours, 33 minutes and 15 seconds each week with All Forms of Ad-Supported Media.
65.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 20 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

e
Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

49:40:41
Concurrel
usage 66.2%
SEA

Weekly
Reach %:

who Played MULTIPLAYER
ONLINE BATTLE GAMES
"ﬁfTof:fM past 30 days

Avg. Weekly
Hours:Minutes:

&
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| Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 16

s P : » .
K T A @ hours, 43 minutes and 55 seconds each week with All Forms of Ad-Supported Media.
%E(‘?ﬂ 'E t_‘"' g 70.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 7 hours and 12 minutes
A o

each week listening to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 5 hours and 59 minutes each day with All Forms of Ad-Supported Media. 71.2% listen to Local
AM/FM Radio for an avg. of 55.6 minutes/day.(Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week) Total Persons:

Search (Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

[Sports

Email/Text/IM/Zoometc. (Personal & Work)
Local AM/FM Radio

Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netflix

who Played MULTIPLAYER
ONUNE BATTLE GAMES
past 30 days

m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week]
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News/Weather/Sports (Websites/Apps)

ofFi
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Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations
Games/Fantasy/Betting Sites
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FX
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 6 hours and 14 minutes each day with All Forms of Ad-Supported Media. 66.5% listen to Local
AM/FM Radio for an avg. of 52.1 minutes/day.(Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Total Persons:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(aversge ooy
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| Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 5 hours and 44 minutes each day with All Forms of Ad-Supported Media. 72.1% listen to Local

AM/FM Radio for an avg. of 50.6 minutes/day.(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 5 hours and 56 minutes each day with All Forms of Ad-Supported Media. 65.6% listen to Local
AM/FM Radio for an avg. of 54.4 minutes/day.(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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| Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 5 hours and 49 minutes each day with All Forms of Ad-Supported Media. 70.7% listen to Local
AM/FM Radio for an avg. of 61.8 minutes/day.(Local Radio delivers 12.5% of Time with Ad-Supported Media.)
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.!," I - 17,389,567 or 71.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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days listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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- 428,190 or 66.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day
representing 34.2% of all time spent daily with Ad-Supported Audio.
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- 371,139 or 72.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 50.6 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.

% Time Spent:

F.L
1154
[sec ]

=WDC

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Podcasts
18.0

YouTube
Music
173

Local AM/FM
LEGIT
545

SiriusXMm
12.0

Spotify
20.7

TV Music
Channels
177

Local AM/FM
Radio
64.9

Podcasts
253

YouTube
Music
15.2

Owned
Music
14.5

SiriusXM
18.5

All

Other
s
10.1

Amaz
on

® who Played MULTIPLAYER ONLINE BATTLE GAMES

past 30 days

HWDC

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persans:

Local AM/FM Radio
Podcasts

it

TV Music Channels
YouTube Music

lrm
MM‘

Pandora
Spotify
All Others

Amazon Music

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

% Time spent:

o--k e e ol s

ewnsado PO P
e ‘ 2%
¥ z0s R :
ntaboos P S84
who Played MULTIPLAYER woc
Owned Music _ D0% ONLINEBATTLE GAMES
past 30 days
rovievic [ $%
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ®BWDC

wocC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 524

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

TV Music
Channels
17.7

Spotif |

Local AM/FM Radio i y
50.6

iHea
9.3

Podcasts
174

Amazo
n O
Music

59

All

Jthe

rs
4.9

Pan S

do... i

Local AM/FM Radio
595

P

YouTube Music

odcasts
2397

128

Spotify

11.6

TV Music
Channels
13.5

All
Other
s
7.4

Pandor
a

91

Amazo
n-

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

mWDC

soefa.ai

® Share of Everything
for Anything _




266,206 or 65.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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- 378,805 or 70.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Audio.
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. 17,389,567 or 71.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
LEGENDS representing 35.6% of all time spent daily with Ad-Supported Audio.
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428,190 or 66.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day
representing 34.2% of all time spent daily with Ad-Supported Audio.
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371,139 or 72.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 50.6 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.
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266,206 or 65.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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378,805 or 70.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Audio.
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17,389,567 or 71.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic Rock.
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Contemporary, Urban Contemporary, Country, and Alternative.

428,190 or 66.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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371,139 or 72.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Pop
Contemporary Hit Radio, Urban Contemporary, and Country.
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o 266,206 or 65.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
l:E'AGUE""‘ X listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All Sports, Classic
LEGENDS Rock, Country, and Alternative.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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378,805 or 70.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Hot AC.
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A 12,102,336 or 49.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

LEA GUEr i : days watch Ad-Supported Local TV Stations for an average of 64.9 minutes every day representing
LEGENDS 33.9% of all time spent daily with Ad-Supported Video.
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184,616 or 35.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day representing
34.4% of all time spent daily with Ad-Supported Video.
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189,979 or 46.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 39.5 minutes every day representing
26.6% of all time spent daily with Ad-Supported Video.
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310,578 or 57.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 45.1 minutes every day representing
35.% of all time spent daily with Ad-Supported Video.
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12,102,336 or 49.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 64.9 minutes every day representing
33.9% of all time spent daily with Ad-Supported Video.
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363,209 or 56.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 78.5 minutes every day representing
37.% of all time spent daily with Ad-Supported Video.
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184,616 or 35.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day representing
34.4% of all time spent daily with Ad-Supported Video.
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189,979 or 46.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 39.5 minutes every day representing
26.6% of all time spent daily with Ad-Supported Video.
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310,578 or 57.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 45.1 minutes every day representing
35.% of all time spent daily with Ad-Supported Video.
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Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

' 12,102,336 or 49.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Local News - Late, and Movies.
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| 363,209 or 56.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Local News - Late, and Dramas.
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(Average week) Total Persons:

5 Time Spent:

Local News - Evening 17.1%)

Local News - Morning

N

Dramas
Game Shows
Movies 215 Avg. Hours+Minutes/day with Local
National/Network News m _mﬂ TV Stations: Adults 18 or older

Local News - Late

-

Food/Cooking shows  BIERPETE] ‘xm’.
Documentories PP ERPET] ST
who Played MULTIPLAYER
Mystery/Suspense/Crime m 19.6% ONUNEBATTLE GAMES
= past 30 days.

B o 3
B = - B K - ~J.
FiFaF iFar iF ERR - R ¥

Court Shows

m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mCHI

fausrogeny)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Movies

Comedies

25.0 238

Mystery/Suspens
e/Crime
16.1

Court Shows
14.5

Food/Cook
ing Shows
10.4

Document
aries
8.6

Dramas
41.6

Local News -
Morning Evening
41.6 311

Local News -

Comedies

Movies

26.5 25.8

Court
Game Shows  Shows
253 20.8

National

Local News -  /Networ

Late k News
21.4 15.4

Mystery/S
uspense/
Crime
20.2

Food Doc
/Coo  ume
king  ntari
Sho es

ws... 10.0

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

N CHI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week) Tofol Persons:

Local News - Evening. B ey 7
Gomedies ‘rr’-
sports m
Loatnews - morning D
Game shows TR 77

g
i
£
i

8 [ b
¥ e b5
B E.€-§

oy
B

o B —— o

Avg. Hours+Minutes/day with Ad-

Supported Local TV Stations: Adults
4.7%
(]

Movies A 455 798 28.1%
Lo ) — ¥ 7
National /Network News e e ¥ I

wystery/suspense/crime . R M Y7

o

Newn:tate 18 or older

comtshows ——
who Played MULTIPLAYER
Food/Cooking Shows m -TWI ONLINE BATTLE GAMES
) : past 30 days
# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ECHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 295

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
Taverage boy)

A

vg. Minutes/day Spent): Adults 18 or older

Dramas
374

Movies
25.0 215

Mystery/Suspense
J/Crime
16.1

Court Shows
145

Comedies

Late
Night
Talk
84

Fooed/Co
ok

Local News -
Morning Evening
41.6 321

Local News -

Movies
26.7

Game Shows

253

Court
Shows
20.8

Late N
Talk...

Food/Coo...

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

® Share of Everything

Mystery/
Sus
Comedies ‘::E
247 3
209
Nationa
Local News-  |/Netwa
Late rk News
214 129
H CHI
-

for Anything




Local TV Statron Programs (Persons & % Reach): Adults 18 or older

(Averoge week)
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| 184,616 or 35.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Morning, Local News - Evening, Local News - Late, and Game Shows.
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' 189,979 or 46.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Science Fiction.
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' 310,578 or 57.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,

Comedies, Novelas, Local News - Morning, Local News - Late, and Movies.
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N o | 16,498,079 or 67.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
IZETAéUE"*“ 7 days use Ad-Supported Social Media for an average of 154.9 minutes every day representing 29.% of
]:FGENE‘:: ‘. all time spent daily with Ad-Supported Digital Media.
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| 491,024 or 76.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Social Media for an average of 161.6 minutes every day representing 30.2%
of all time spent daily with Ad-Supported Digital Media.
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329,226 or 64.% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Social Media for an average of 163.6 minutes every day representing 30.6%
of all time spent daily with Ad-Supported Digital Media.
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283,313 or 69.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Social Media for an average of 128.8 minutes every day representing 25.9%
of all time spent daily with Ad-Supported Digital Media.
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336,930 or 62.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Social Media for an average of 171.4 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Digital Media.
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,}" 25 - 16,498,079 or 67.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 46.2 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Social Media.
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oy - 455,746 or 70.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 46.7 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Social Media.
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o W . 329,226 or 64.% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

o
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days use Ad-Supported Facebook for an average of 49.8 minutes every day representing 30.4% of all
time spent daily with Ad-Supported Social Media.
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283,313 or 69.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 39.7 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Social Media.
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336,930 or 62.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 54.3 minutes every day representing 31.7% of all

time spent daily with Ad-Supported Social Media.
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16,498,079 or 67.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 46.2 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Social Media.
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455,746 or 70.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 46.7 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Social Media.

Weekly 73.1% Avg. Hours+Minutes/day with Ad-Supported

Reach% 70.8% Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"
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329,226 or 64.% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 49.8 minutes every day representing 30.4% of all
time spent daily with Ad-Supported Social Media.

Weekly 73.3% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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283,313 or 69.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 39.7 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % g9 gy 70.4% Social Media: Adults 18 or older
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336,930 or 62.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 54.3 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.3% Social Media: Adults 18 or older
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P B R M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,582,636;
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Local Radio: 1,061,473; Social Media: 1,060,658; Non-Prem. Cable: 474,688; Local TV:
394,038 reaching Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE G
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 33,981; Local Radio: 25,817; Non-Prem. Cable: 13,541; Local TV: 13,221
reaching Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 3

All Other Digital Media: 48,821;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,200;
Local Radio: 22,923; Social Media: 21,849; Non-Prem. Cable: 8,152; Local TV: 5,162
reaching Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 17,520; Local Radio: 16,273; Non-Prem. Cable: 7,594; Local TV: 5,556
reaching Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

All Other Digital Media: 26,405;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE
GAMIES past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,066;
Local Radio: 22,923; Social Media: 20,077; Non-Prem. Cable: 8,868; Local TV: 8,426
reaching Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

fAverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Drug Stores
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Retail Stores

YouTube Music
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who Played MULTIPLAYER

19,372,406 or 79.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 52.3 minutes per day driving, seeing Billboards and Signs. 59.5% Listen to
Local Radio Stations Out-of-Home for an average of 33.7 minute
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

510,748 or 79.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 41.5 minutes per day driving, seeing Billboards and Signs. 55.6% Listen to
Local Radio Stations Out-of-Home for an average of 31.6 minutes/d

Total Persons:

D ————
s 1/

et o, o ——T

AM/FM Radio

Gas Stations/Convenience Stores

R —— >
VREEP) T

* Time spent:

Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

72

0%

Billboards & Signs

Walking in Towns, Cities,
Downtown Areas
259

Shopping Malls
218

AM/FM Radio

Restaurants & Bars m
Shopping Malls m m
poceasts  APEEEE TR
Spotify m m
Drug Stores m m
Movie Theaters m W
siusxv AP B i
Retail Stores m

past 30 days

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrent
usage %

who Played MULTIPLAYER
ONLINE BATTLE GAMES

{Weekly Drivers)
415

Movie Theaters
20.0

AM/FM Radio
35.6

SiriusXM
18.7

(55 5
[0 ]
(415
&
(0o ]
(045 ]
W
[ |
0.8%

43.5

Billboards & Signs (Weekly
Drivers)
38.6

‘Walking in Towns,
Cities, Downtown
Areas
226

Shopping Malls
19.3

Grocery
Stores
10.0

Movie
Theaters
15.4

SiriusXM
139

Retai SPotify
I A
Restaurants & = Podcas Store
Bars ts s Gas Dr
152 8.9 e

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

= CHI

m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

= CHI

Top-13 Ad—Suggorted Out-of-Home Media (Persons & % Reuch):AduIts 18 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Movie Theaters

Retail Stores

Public Transit

TV Music Channels

CHI

Totol Persans:

M_}H—
D —" TV
D — v m

—C
-mr
16.9% -
wha Played MULTIPLAYER
ONLINE BATTLE GAMES
past 30 days
m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 295

Supported Out-of-Home Media:
Adults 18 or older

% Time Spent: (Averoge Day

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

8.3%

£
224
2.3% |

Avg. Hours+Minutes/day with Ad- m

(Weekly Drivers)
415

AM/FM Radio
316

Billboards & Signs

Walking in Towns,
Cities, Downtown Areas
259

Public Transit
pL

AM/FM Radio

40.1
Restaurants

& Bars
139

Grocery
Stores

Shopping Malls 121

218

Retail ™
Stores Mu
7.1 Si...

Podcasts [
111

Movie Theaters
20.0

Drivers)

Gas... | Dru... 38.6

Billboards & Signs (Weekly

Walking in Towns,
Cities, Downtown
Areas
226

Shopping Malls
19.3

Restaurants &  Grocery
Bars. Stores
4512, 10.0

Public Transit
17.1

Gas...
Podcas = Retail

Movie Theaters ts Stores
15.4 8.7 7.5

™ D
M. r..

ECHI

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

H CHI

ai

Share of Everything
for Anything 5




TR T S ey
LEAGUEY ", /=
LEGENDS

368,047 or 71.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 49.4 minutes per day driving, seeing Billboards and Signs. 60.3% Listen to
Local Radio Stations Out-of-Home for an average of 30.7 minutes/d
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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338,644 or 83.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 49.9 minutes per day driving, seeing Billboards and Signs. 54.8% Listen to
Local Radio Stations Out-of-Home for an average of 32.9 minutes/d

v T

Shopping Malls
Podcasts
Restaurants & Bars

Gas Stations/Convenience Stores

% Time spent:

4%

Spotify
Drug Stores
et Stores e | lﬂ.ﬂ Afe
YouTube Music 3 ﬁm ;ﬁ;m:? M
Public Transit pest 0 dos 5 55 |
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSEA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Public Transit
26.7

Billboards & Signs (Weekly
rs)

Shopping Malls
21.0

Restaurants &
AM/FM Radio Bars
35.3 15.0

Walking in Towns,
Cities, Downtown
Areas
217

Grocery
Podcasts Stores
12.0 10.1

Retail
Stor...

YouTube
Music...

AM/FM Radio
41.1

Billboards & Signs (Weekly

Walking in Towns,
Cities, Downtown
Areas Public Transit
23 208

Grocery
Stores Podcasts
10.5 10.3
Shopping Malls

20.0 YouTube Spotify

Music... 6.1

Restaurants &
Bars Retail Stores
14.4 74

Gas

" who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

W SEA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(averoge week) Total persans:

e —T
s e T —
g i oo ——T
AM/FMRadio 57.8%

Shcpplog ieks —FO
Restaurants & Bars m
Gas Stations/Convenience Stores w
Pkt —T
Orug Stores m
Retail Stores

Public Transit m

% Time Spent: (Averoge Day,

3.5

Avg. Hours+Minutes/day with Ad-

Supported Out-of-Home Media:

Adults 18 or older

0.8%
2.2%

== NG W i
usage 5%: 32.2%

who Played MULTIPLAYER
Movie Theaters  FROIONISS EonrpatBsesl ONUINE BATTLE GAMES
past 30 days
TV Music Channels 584 703 W
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days W SEA

DMA Scarborough R1 2026: Mar25-Mar26

Qual intab 294

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, inc. LLC. All rights reserved.

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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454,253 or 84.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 73.3 minutes per day driving, seeing Billboards and Signs. 59.1% Listen to
Local Radio Stations Out-of-Home for an average of 37.4 minutes/d
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19,372,406 or 79.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 52.3 minutes per day driving, seeing Billboards and Signs representing 32.4% of all
Time Spent with Ad-Supported Out-of-Home Media.
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510,748 or 79.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 41.5 minutes per day driving, seeing Billboards and Signs representing 25.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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368,047 or 71.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 49.4 minutes per day driving, seeing Billboards and Signs representing 30.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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338,644 or 83.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 49.9 minutes per day driving, seeing Billboards and Signs representing 32.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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454,253 or 84.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 73.3 minutes per day driving, seeing Billboards and Signs representing 41.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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510,748 or 79.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 41.5 minutes per day driving an average of 24.1 miles each day and are
56.1% more likely to use Fullerton Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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368,047 or 71.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 49.4 minutes per day driving an average of 28.7 miles each day and are
143.4% more likely to use Montrose Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

338,644 or 83.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 49.9 minutes per day driving an average of 29. miles each day and are
42.6% more likely to use 1-90 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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B 454,253 or 84.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 73.3 minutes per day driving an average of 42.7 miles each day and are
105.6% more likely to use Washington Street than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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6,365,899 or 26.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day
representing 25.9% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 173,313 or 26.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.9 minutes every day
representing 29.4% of all time spent daily with All forms of Print Media.
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113,989 or 22.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day
representing 22.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+5unday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Al Local Weekly Newspapers

Magazines

Catalogs

Total Persans: % Time spent:

FEEEE

&

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

USA Today (Daily)
155

New York Times

{sunday)
10.9

New York Times
(Daity+Sunday)
10.3

Local Daily
Newspaper(s)
(Daily
8.0

Local Daily
Newspaper(s)
(Daily+Sunday)

7.9

(excluding Catalogs)
1.7

Magazines

Catalo...

New York Times
(Sunday)
12.3

New York Times
(Daily+Sunday)
105

USA Today (Daily)
10.1

Local Daily

Newspaper(;

s)

(DailysSunday)

8.7

Local Daily
New York Times Newspaper(s)
(Daily) (Daity
87 83

Direct Mail
Advertising
(excluding
Magazines Catalogs)
7.4 7.3

Cat

alogs
3.7

7
R o T
P oummTE oS0
ds S
P i ¥ "‘
# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mWDC

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

u'WDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

wbc DMA

Totol persans: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

2

B

Avg. Hours+Minutes/day with Ad- i
Supported Print Media: Adults 18 or older|

m——-

SPEEEFEEEE

New York Times

(Sunday)
10.9

USA Today (Daily)
155

Wall Street Journal
{Daily)
110 9.7

New York

Times (Daily)

Local Daily
Newspaper(s)
(Sunday)
10.5

Local Daily
Newspaper(s) (Daily
8.0

Local Daily
Newspaper(s)
(Daily+Sundiy)
79

Direct Mail Advertising
{excluding Catalogs)
7.7

Magazines
7.7

New York Times
(Sunday)
123

Local Daily
Newspaper(s)
(Sunday)
12.0

New York Times
(Daity+Sunday)
105

USA Today (Daily)
10.1

Wall Street Journal (Daily]
10.0

Local Daily
Newspaper(s)
{Daity+Sunday)
87

Local Daily
Newspaper(s) {Daily
83

New York Times
(Daity)
87

Advertisi

fex

Magazines Cat

ng
cludin
g
alogs)
7.3

P B ' e T
= ! ONLINE BATTLE GAMES past 30
= % i
0.0%
# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days BWDC

Searborough R1 2026: Mar25-Mar26 Qual intab 524

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

soefa.ai

=WDC

® Share of Everything
for Anything .




157,384 or 38.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
3 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day
LF("EN ' representing 27.6% of all time spent daily with All forms of Print Media.
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. 91,284 or 17.% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.5 minutes every day representing
20.9% of all time spent daily with All forms of Print Media.
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